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Hearst-Argyle Television, Inc. owns 25 television

: e e Market Channel U.S. Household
stations, and manages an additional three television va e i@ Anglog/mie o
and two radio stations, in geographically diverse U.S. Boston, MA s e 5/20 T
markets. The Company’s television stations reach Manchester, NH® WMUR 9/59 —
approximately 18% of U.S. TV households, making it E::‘i‘ifi’e’f;‘;l i; ‘X/T:E éj:; (1);;
one of the largest U.S. television station groups. The Kansas City, MO 31 KMBC 9/7 0.8%
Company owns 10 NBC affiliates and is the second- G IRlim Bl L 39 WA 25/1G O

2 Oklahoma City, OK 45 KOCO 5/7 0.6%
largest NBC affiliate owner. Hearst-Argyle also owns Albuquerque, NM 47 KOAT 7/21 0.6%
12 ABC-affiliated stations, manages an additional ABC Honolulu, HI 71 KITV 4/40 (U

. ] k Portland-Auburn, ME 74 WMTW 8/46 0.4%
station owned by The Hearst Corporation, and is the Omaha. NE -6 KETV /20 0.4%
largest ABC affiliate group. The Company also owns Jackson, MS 91 WAPT 16/21 0.3%

. . Fort Smith/Fayetteville, AR 107 KHBS 40/21 0.2%
two CBS affiliates and a WB affiliate, and manages a ——" 20/15
UPN affiliate and an independent station.

h y . Market Channel U.S. Household
Hearst-Argyle’s stations are recognized news leaders. Market Rank() Station(® Analog/Digital Coverage®
The station group has been honored with three con- rCramentolGA 19 KCRA. 3/35 1.2%
secutive Walter Cronkite Awards, presented by the Orlando, FL 20 WESH 2m 1.1%

4 4 . - Baltimore, MD 23 WBAL 11/59 1.0%
University of Southern California’s Annenberg School Cincinnati. OH 33 —— 5/35 0.8%
for Communication, for excellence in television politi- Greenville, SC 35 WYFF 4/59 0.7%
cal journalism, and is the only group to have received e O i ki 2 bl

J Z y 8 Y Greensboro, NC 48 WXIL 12/31 0.6%
the award since its inception. Hearst-Argyle stations Lancaster, PA 42 WGAL 8/58 0.6%
also are the recipients of many of television’s other ERiebust AL nere sl 20 \XEE %;; ;2 0y
highest awards for excellence in journalism, program- Monterey-Salinas, CA 124 KSBW 8/10 0.2%
ming and community service, including the Peabody,
the Columbia-du Pont Journalism Award, the Sigma Market Channel U.S. Household

q q q q Market Rank(® Station(2) Analog/Digital C {€)]
Delta Chi Award, the Gabriel, the Ad Council Silver e a0 ation og/Digh DT Oy

. 5 Louisville, KY 50 WLKY (CBS) 32/26 0.6%
Bell, the National Headliner Award, the Edward R. Des Moines, IA - KCCI (CBS) /31 Vo
Murrow Award, and the Emmy Award. Tampa, FL 13 WMOR (IND) 32/19 1.5%

Sacramento, CA® 19 KQCA (WB) 58/46 —
Kansas City, MO© 31 KCWE (UPN) 29/31 —

Hearst-Argyle also is a leader in the convergence of
local broadcast television and the Internet through its
partnership with Internet Broadcasting Systems, and Market

- " L - 1 i iti

in the application of digital broadcast spectrum for ek pank format s Rlal Position

new local informational services through its Daltimoreie) 24 NERRAIALK e 1000
ROCK WIYY-FM 97.9

WeatherPlus partnership with NBC and various NBC Y N s ) ) ) )
(1) Market rank is based on the relative size of the DMAs (defined by Nielsen, for TV, and Arbitron, for radio, as geographic
aff||| ate groups. markets for the sale of national “spot” and local advertising time) among the 210 generally recognized DMAs in the US.,
based on estimates for the 2004-2005 season.
(2) ABC refers to the ABC Television Network; CBS refers to the CBS Television Network; IND refers to an independent
station not affiliated with a network; NBC refers to the NBC Television Network; UPN refers to The United Paramount

Hea rSt‘Argyle IS maj Or|ty owned by The Hearst Network; and WB refers to The WB Television Network.
o q (3) Based on Nielsen estimates for the 2004-2005 season.
Corporatlon > Inl earSt'Argyle Senes A Com mon Stock (4) The Nielsen estimates group data for Manchester; NH is under the Boston DMA.
(5) Because KQCA and KCRA are in the same DMA, Nielsen counts audience reach in this DMA only once for the two stations.
trades on the NeW York StOCk EXCha nge under the (6) Because KCWE and KMBC are in the same DMA, Nielsen counts audience reach in this DMA only once for the two stations.

symbol “HTV.” HTV debt is rated investment grade by
Moody’s (Baa3), Standard & Poor’'s (BBB-) and Fitch
(BBB-), each with a stable outlook. The company’s
Web address is www.hearstargyle.com.







