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ABC AFFILIATES(2)

  Market  Channel U.S. Household
Market Rank(1) Station(2) Analog/Digital Coverage(3)

Boston, MA 5 WCVB 5/20 2.2%
Manchester, NH(4)  WMUR 9/59 —
Pittsburgh, PA 22 WTAE 4/51 1.1%
Milwaukee, WI 32 WISN 12/34 0.8%
Kansas City, MO 31 KMBC 9/7 0.8%
West Palm Beach, FL 39 WPBF 25/16 0.7%
Oklahoma City, OK 45 KOCO 5/7 0.6%
Albuquerque, NM 47 KOAT 7/21 0.6%
Honolulu, HI 71 KITV 4/40 0.4%
Portland-Auburn, ME 74 WMTW 8/46 0.4%
Omaha, NE 76 KETV 7/20 0.4%
Jackson, MS 91 WAPT 16/21 0.3%
Fort Smith/Fayetteville, AR 107 KHBS 40/21 0.2%
   KHOG 29/15

NBC AFFILIATES(2)

  Market  Channel U.S. Household
Market Rank(1) Station(2) Analog/Digital Coverage(3)

Sacramento, CA 19 KCRA 3/35 1.2%
Orlando, FL 20 WESH 2/11 1.1%
Baltimore, MD 23 WBAL 11/59 1.0%
Cincinnati, OH 33 WLWT 5/35 0.8%
Greenville, SC 35 WYFF 4/59 0.7%
New Orleans, LA 43 WDSU 6/43 0.6%
Greensboro, NC 48 WXII 12/31 0.6%
Lancaster, PA 42 WGAL 8/58 0.6%
Plattsburgh, NY/Burlington, VT 90 WPTZ 5/14 0.3%
   WNNE 31/25
Monterey-Salinas, CA 124 KSBW 8/10 0.2%

CBS & OTHER AFFILIATES(2)

  Market  Channel U.S. Household
Market Rank(1) Station(2) Analog/Digital Coverage(3)

Louisville, KY 50 WLKY (CBS) 32/26 0.6%
Des Moines, IA 73 KCCI (CBS) 8/31 0.4%
Tampa, FL 13 WMOR (IND) 32/19 1.5%
Sacramento, CA(5) 19 KQCA (WB) 58/46 —
Kansas City, MO(6) 31  KCWE (UPN) 29/31 —

RADIO STATIONS

  Market
Market Rank(1) Format Call Letters Dial Position

Baltimore, MD 24 NEWS/TALK WBAL-AM 1090
   ROCK WIYY-FM 97.9

(1)  Market rank is based on the relative size of the DMAs (defined by Nielsen, for TV, and Arbitron, for radio, as geographic 
markets for the sale of national “spot” and local advertising time) among the 210 generally recognized DMAs in the U.S., 
based on estimates for the 2004-2005 season.

(2)  ABC refers to the ABC Television Network; CBS refers to the CBS Television Network; IND refers to an independent 
station not affiliated with a network; NBC refers to the NBC Television Network; UPN refers to The United Paramount 
Network; and WB refers to The WB Television Network.

(3)  Based on Nielsen estimates for the 2004-2005 season.
(4)  The Nielsen estimates group data for Manchester, NH is under the Boston DMA.
(5)  Because KQCA and KCRA are in the same DMA, Nielsen counts audience reach in this DMA only once for the two stations.
(6)  Because KCWE and KMBC are in the same DMA, Nielsen counts audience reach in this DMA only once for the two stations.

Hearst-Argyle Television, Inc. owns 25 television 
stations, and manages an additional three television 
and two radio stations, in geographically diverse U.S. 
markets. The Company’s television stations reach 
approximately 18% of U.S. TV households, making it 
one of the largest U.S. television station groups. The 
Company owns 10 NBC affi liates and is the second-
largest NBC affi liate owner. Hearst-Argyle also owns 
12 ABC-affi liated stations, manages an additional ABC 
station owned by The Hearst Corporation, and is the 
largest ABC affi liate group. The Company also owns 
two CBS affi liates and a WB affi liate, and manages a 
UPN affi liate and an independent station. 

Hearst-Argyle’s stations are recognized news leaders.  
The station group has been honored with three con-
secutive Walter Cronkite Awards, presented by the 
University of Southern California’s Annenberg School 
for Communication, for excellence in television politi-
cal journalism, and is the only group to have received 
the award since its inception. Hearst-Argyle stations 
also are the recipients of many of television’s other 
highest awards for excellence in journalism, program-
ming and community service, including the Peabody, 
the Columbia-du Pont Journalism Award, the Sigma 
Delta Chi Award, the Gabriel, the Ad Council Silver 
Bell, the National Headliner Award, the Edward R. 
Murrow Award, and the Emmy Award.

Hearst-Argyle also is a leader in the convergence of 
local broadcast television and the Internet through its 
partnership with Internet Broadcasting Systems, and 
in the application of digital broadcast spectrum for 
new local informational services through its 
WeatherPlus partnership with NBC and various NBC 
affi liate groups. 

Hearst-Argyle is majority owned by The Hearst 
Corporation. Hearst-Argyle Series A Common Stock 
trades on the New York Stock Exchange under the 
symbol “HTV.” HTV debt is rated investment grade by 
Moody’s (Baa3), Standard & Poor’s (BBB-) and Fitch 
(BBB-), each with a stable outlook. The company’s 
Web address is www.hearstargyle.com.
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Transfer Agent and Registrar

Computershare Investor Services 
Two North LaSalle Street 
Chicago, IL 60602 
Tel.: (312) 588-4991

Auditors

Deloitte & Touche LLP 
Two World Financial Center 
New York, NY 10281

Form 10-K Availability

A copy of the Company’s Annual 
Report on Form 10-K as filed 
with the Securities and Exchange 
Commission is available without 
charge upon written request to the 
Company’s Investor Relations Dept.

Investor Relations

Thomas W. Campo 
Hearst-Argyle Television, Inc. 
888 Seventh Avenue 
New York, NY 10106 
Tel.: (212) 887-6827 
Fax: (212) 887-6875 
e-mail: tcampo@hearst.com

Common Stock

The Series A Common Stock of 
Hearst-Argyle Television, Inc. is 
traded on the New York Stock 
Exchange under the trading 
symbol “HTV.”

Visit our website, 
www.hearstargyle.com 
which includes:
• Latest Company press releases
• Links to SEC filings
•  Links to Hearst-Argyle station web-

sites and the Internet Broadcasting 
Systems network

This report includes or incorporates forward-looking statements. We based these forward-looking statements on our cur-
rent expectations and projections about future events. These forward-looking statements generally can be identifi ed by the 
use of statements that include phrases such as “anticipate”, “will”, “likely”, “plan”, “believe”, “expect”, “intend”, “project” or 
other such similar words and/or phrases. For these statements, the Company claims the protection of the safe harbor for 
forward-looking statements contained in the Private Securities Litigation Reform Act of 1995. The forward-looking state-
ments contained in this report, concerning, among other things, trends and projections involving revenue, income, earn-
ings, cash fl ow, operating expenses, capital expenditures, dividends and capital structure, involve risks and uncertainties, 
and are subject to change based on various important factors. Those factors include the impact on our operations from 
changes in Federal regulation of broadcasting, including changes in Federal communications laws or regulations; local 
regulatory actions and conditions in the areas in which our stations operate; competition in the broadcast television markets 
we serve; our ability to obtain quality programming for our television stations; successful integration of television stations we 
acquire; pricing fl uctuations in local and national advertising; changes in national and regional economies; our ability to 
service and refi nance our outstanding debt; and volatility in programming costs, industry consolidation, technological devel-
opments, and major world events. These and other matters we discuss in this report, or in the documents we incorpo-
rate by reference into this report, may cause actual results to differ from those we describe. We undertake no obligation 
to update or revise any forward-looking statements, whether as a result of new information, future events or otherwise.
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